





so many homes and projects going on, it didn’t matter if we made a mistake

— wed just put it somewhere else.” Shopping all over the world for their
different projects was an eye opener. “What I did learn with him was design
and home decorating. His mail-order catalogs were Sotheby’s and Christie’s
we bought the best including fabrics and home furnishings — it all had that
Murdock stamp. “I finally figured out what I really wanted to do at 40. All
that design and creative background — I could see it, the epiphany.”

Now MurdocK’s tastes lean toward impact, drama and color, but not in
a monochromatic way. “I like your eye to be drawn to something and I like
to mix things up, I want the room to be comfortable. I want you to not
want to leave, and you can never go wrong if you have a view of anything —
ocean, park or city.”

Crazy for architectural style, Murdock embraces modern, but with a
caveat: “I want it to be relaxed modern and not cold, but I like the minimal,
get rid of stuff and downsizing.”

After living in the famous 40,000-square foot Hilton home in Bel Air
with David, Murdock is going more toward smaller homes now. “Nobody
needs to live in a home that big. You usually live in the kitchen and den, and
never even go into your living room.” Now she lives in a home of just 3,000
square feet with her son Nicolas and is satisfied with smaller homes that are
completely utilized; and she even has her eye on the modular, prefab homes
that have been hitting the eco-friendly marketplace. “Those are really the
wave of the future. They are quick, easy and affordable and there are great
architectural designs now”

Nonetheless, Murdock finds a synergy in real estate and has many
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Malibu clients and friends of former clients asking her to find them houses.
“There are some incredible architects doing work out here.”

Murdock has been known to take on every phase of the design process,
from conception all the way down to the linens in the bathroom and stocking
the refrigerator. When you hire TM Interior Designs, you're getting a full-
service lifestyle organization all unto herself. And you might be surprised to
learn that her favorite type of client to work for is the wealthy divorced man
or bachelor. “Then I don’t have to deal with the wife,” she laughs. “When
there are two people, they usually have different tastes and there is always
conflict. 'When you are dealing with a man, they usually just write you a
check and don’t want to be bothered. Once you show them the concept,
they are just so happy and appreciative. I had one divorced client with
two kids, and he needed the kitchen set up from the pots and pans, to the
bathroom drawers with the kid’s toothbrushes. I set up this man’s whole life
down to his closet. I even ordered the hangers and threw out the clothes
that he should not wear.”

Murdock knows a thing or two about living in five-star hotels from her
years of traveling around the world and wants to incorporate that elegance
and convenience into her designs. Eighty percent of her home furnishings
for a project are custom designed, including the beds and the built-ins. “I
want to make [a home] feel like a hotel where everything fits perfectly. I
love hotels and I'm inspired by their details and functionality.”

Murdock’s inspiration is clearly contagious. Two manufacturers
are currently wooing the designer to put her creative stamp on a home

furnishings line.



